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Message from President Nicki Will

I 
hope all of you 
are enjoying the 
summer and have 

planned for some vaca-
tion time.  At the most 
recent Chamber General 
Membership meeting the 
summer outlook presented 
by the Tourist Develop-
ment Council indicates a 

continued trend for a strong shoulder season similar 
to last year.  Another interesting fact is those New York 
tourists are becoming a year-round market.  The top 
four categories of persons booking rooms are bucket 
listers, adventure seekers, dream trippers and experi-
ence seekers.  Finally, the activities and experiences 
sought by our visitors increased for those seeking cul-
ture, arts and history as well as soft adventure.  Our 
Island Paradise continues to attract individuals from 
all over the United States and well as internationally.

Vision 2020.  This month I would also like 
to touch on Goal 4 from Vision 2020.  Goal 4.  
We will be recognized as one of the “Cleanest 
Small Cities” in the U.S. as measured against an 
objective standard.   

I believe all of us when we vacation or simply 
are in our home town have basic expectations of 
cleanliness and what is an appropriate appearance.  

In the past the City of Key West had a “Clean 
and Green Committee” which was initially the Clean 

TDC Research Shows Tourism 
Revenues Still On the Rise

I
f Key West was a corporation, its shareholders would have reason to celebrate after six 
years of successful gains. Keyswide lodging revenue increased 65 percent over the past 
six years and the island chain enjoyed a 24 percent jump in occupancy.

“The strongest gains are from increases in the average daily rate charged for hotel 
rooms,” Jessica Bennett, market research director for the Monroe County Tourist 
Development Council, told members of the Key West Chamber of Commerce during 
their June 24th luncheon at the Westin Key West Resort & Marina. “The ADR for Key 
West has increased 54 percent since 2009.”

In other words, Bennett said, Key West visitors are paying some of the highest hotel room 
rates in the nation, but come check-out time, the vast majority leave the island suntanned, 
satisfied and eager to return. Some would even be willing to pay more to stay in Paradise.

Recent surveys have shown that 29 percent of visitors would be willing to pay $100 
more per night, Bennett said.

 “What that tells us is despite some of the highest hotel room rates in the country, 
we have not yet reached a tipping point with regard to our in-season ADR [average daily 
rate],” she said as audience members raised their eyebrows in pleasant surprise.

Bennett’s presentation included a collection of studies, surveys and market reports compiled 
by STR Travel Research Company and evaluated by Bennett and other tourism experts.

“At this time of year, to formulate our marketing plans and advertising strategies, we look 
at six-year historic trends,” she said of the charts showing visitor statistics from 2009 to now.

A line graph showed occupancy rates for the Florida Keys remaining flat, Bennett 
pointed out. 

“The Keys occupancy is the highest in Florida and was the second highest in the 
nation for the first quarter of this year,” Bennett said, explaining that Key West hotels 
boast higher occupancy than their counterparts in the rest of the island chain. 

“But again, the highest increases come from hotel room rates, which have skyrocketed 
55 percent in the same six-year period,” she added before looking at the summer tourism 
outlook for the island chain.

 “So far this year, we’ve had five million online searches for Key West hotel rooms,” 
Bennett said. “That’s up 12 percent over this time last year.”

continued on page 34

continued on page 3 4

Key West Chamber of Commerce President Nicki Will, right, thanks Jessica Bennett, Market 
Research Director for the Monroe County Tourist Development Council, for her luncheon presentation 
about visitor trends, marketing strategies and illegal vacation rentals.
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Ernest Hemingway
House Museum

907 Whitehead Street
Key West, FL 33040

305-294-1136

La Concha
Crowne Plaza

430 Duval Street
Key West, FL 33040

305-296-2991

YP.com
9850 NW 41st St.
Doral, FL 33178
305-482-2601

The Chamber Chowder Heartily Thanks These Businesses for Their Generous Support of this Issue of the Newsletter

Porter Allen
Insurance Company
513 Southard Street
Key West, FL 33040

305-294-2542

Old Town Key West 
Development

201 Front Street, Suite 301
Key West, FL 33040

305-294-3225

D
r. Dedra Ling recalls the precise day she 
decided to become an optometrist.

“It was actually during a job-
shadowing program in eighth grade, I swear,” 
said Dr. Ling, who has worked with Dr. 
Otto at Key West Optical in Luani Plaza 
since relocating to Key West six years ago. 
“I shadowed an attorney one day and an 
optometrist another. I remember the attorney 
dealing mainly with a bunch of paperwork, 
walking to and from the courthouse. But the 
optometrist saw and helped so many different 
people in a single day; I knew it was what I 
wanted to do.”

She was equally as certain years later, when 
she had had enough of the biting winter weather 
in Indiana and Chicago, where she had spent 
most of her life. 

“I moved first to Fort Lauderdale, and 
from there, a few vacations in Key West told 
me this was where I belonged, and I don’t 
think I’ll ever leave,” said Dr. Ling, who now 
spends her days doing what she wants, where 
she wants. 

“I love my job,” she said. “Key West 
Optical handles eye infections, eye exams, 
glasses and contact lens prescriptions, frames 
and lenses, eye injuries, corneal abrasions, 
and any other emergency that comes through 
the door.”

Dr. Ling still marvels at the variety of freak 
household accidents that cause eye injuries. 

“People have been trying to put a necklace 
on when the clasp slipped and hit someone in 
the eye,” she recalled. “Plus there are allergies 
and sports injuries.”

The practice also handles diabetic vision 
changes and glaucoma – and on the brighter 
side, the rewarding experience of showing a 
near-sighted child how clear the world can 
look with his first pair of glasses.

“No one, myself included, ever forgets the 
first time they saw clearly through their first pair 
of glasses, whether they get them when they’re 
five or 55,” Dr. Ling said. 

When not making things clear for her 
patients, Ling hits the road – literally.

“I’m an avid runner; not a good runner, 
mind you, but a consistent one,” she said 
laughing.

Despite the miles logged on Key West 
roads, none of them will lead Optometrist 
Dedra Ling out of town.

Contact Dr. Dedra Ling and Key 
West Optical, located at 444 Kennedy 
Dr., by calling 305-294-9711 or visiting: 
www.keywestoptical.com.

Each month, the Chamber of Commerce 
spotlights a business or professional person whose 
business card is drawn at the Business After 
Hours. This month’s winner is Dr. Dedra Ling, 
Key West Optical.

Spotlight Shines on ... Dr. Dedra Ling, Key West Optical
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New software programs being used by the 
TDC now track daily online searches for hotel 
rooms and other travel planning search terms, 
Bennett said.

So far this year, there have been 5.03 million 
online searches for Key West hotel rooms, which 
is 12 percent more than we’d had at this time 
last year, statistics show.

The same software also tracks where 
people are when they perform their search, 
which cities send the most visitors to the 
Keys, how far in advance they plan their trip, 
when they travel, where they stay, how much 
they pay to stay here, what they do while 
they’re here, how likely they are to return 
and whether they would recommend the 
destination to a friend.

“Interestingly, New York has become the 
top origin of both searches and bookings,” 
Bennett said, adding that New Yorkers 
previously searched more for hotel rooms, 
but more bookings were made by people from 
drive-down markets in Miami and other parts 
of Florida. “This is good information since 
we’ve invested a lot of advertising money in 
the New York market, so it’s good to see it’s 
paying off significantly.”

Most of the online bookings were made 
by travelers categorized as “high-income 
millennials,” Bennett said, and 99 percent of 
all visitors –5 percent more than last year – 
were satisfied with their experience and likely 
to recommend this destination to a friend.

“Repeat visitors spend the most on rooms,” 
she said, shifting her presentation to the ever-
increasing role of the Internet, particularly social 
media, in travel planning.

“Prior to 2013, fewer than 10 percent of 
travelers had used Facebook to plan their trip,” 
Bennett said. “By 2014, 45 percent of Key 
West visitors had used social media sites to 
find a destination and plan their stay, which is 
important for small businesses owners to know 
when marketing themselves online.”

Other developments in online travel 
planning show “a longer lead time in planning, 
fewer arrivals without reservations and a 20 
percent increase in longer stays of four to seven 
nights,” the statistics reported.

“We’re also seeing an increased reliance 
on online travel agents such as Expedia for trip 
planning and hotel booking,” Bennett said. 
“Fourteen percent fewer travelers called the 
property directly and 4 percent less people used 
the property’s own website.”

In response to requests from members, the 
Key West Chamber of Commerce has posted 

Bennett’s reports and slideshows on its website 
at keywestchamber.org.

But it couldn’t all be good news, and 
Bennett’s final slideshow reviewed Monroe 
County’s ongoing efforts to address illegal 
vacation rentals and online scammers who 
collect rental deposits for private homes that are 
not even rental properties.

“The TDC decided it was time to take a 
look at this and we wanted to figure out who 
could lead the charge to combat the problem,” 
she said, adding that Craigslist is the source 
of most scams and illegal rentals of properties 
that are not licensed for short-term or transient 
rentals for fewer than 28 days.

“There are both legal and illegal vacation 
rentals on popular websites, but Craigslist 
is especially problematic for illegal rentals 
and scams,” Bennett reported, adding that 
Airbnb presents another challenge in terms 
of tax evasion.

People who illegally rent their homes do 
not collect sales tax or bed tax, depriving the 
county of significant revenue.

“Airbnb doesn’t collect or remit taxes for 
most areas, they don’t build this into their 
rental form and they don’t remove illegal units 
or police their site,” studies have shown. “The 
site is slick, easy to use and there doesn’t seem 
to be the will to police their own site for illegal 
rental properties.”

So the burden of enforcement falls to the 
municipalities that are getting shortchanged, 
Bennett said, adding that in light of 
increasing problems, the Monroe County 
Tax Collectors Office recently assumed 
responsibility for audit and enforcement 
authority. 

“We’re trying to get permission to use TDC 
tax money to help with the issue,” she said, 
reminding Chamber members that a hotline 
has been established to enable easy reporting of 
illegal vacation rentals. 

In addition the TDC has created online 
advertisements that appear when Internet 
users search for Keys vacation rentals. 
The ads explain the situation and offer 
recommendations to ensure travelers are 
booking a licensed and legal rental property 
for their Keys vacation.

The news can’t all be good, but Chamber 
members walked away from the June luncheon 
as satisfied as Keys travelers.

For more information and complete 
versions of Bennett’s presentation on 
visitor trends and illegal rentals, visit 
keywestchamber.org.

 “Tourism Revenues ...” continued from page 1 4

and Green Committee originated by the 
Key West Chamber.  The Committee 
had as its vision “to have a noticeable 
lack of litter on the City’s rights-of-way, 
beaches, shores, and private property so 
that Key West will remain an unspoiled 
and uniquely wonderful place to live.”  
Unfortunately Committees and other 
advisory groups have come and gone.  
The work for being a clean city must 
be shared and managed by government, 
local businesses and citizens.  

Changes in the recycling in the 
City of Key West and unincorporated 
Monroe County outside of Key West 
by Waste Management have seen vast 
improvement in recycling.  Key West 
has been very much behind many of 
the other parts of the county when it 
comes to recycling.  It is exciting to see 
government officials move forward with 
recycling issues.  However, to recycle 
there needs to be receptacles available.  
And thank you again to the City and 
Waste Management for placing recycle 
receptacles in high traffic areas so that 
we have areas to deposit waste properly.  

Waste Management uses a system 
called single stream recycling, which 
allows residents to put all sorts of 
recyclables - plastic, cardboard, cans, 
junk mail - into a single bin for 
separation at the Waste Management 
Recycling Materials Recovery facility in 
Pembroke Pines.

Finally, in my July message I 
would also like to remind Chamber 
Members that we will have 
representatives of WalMart at our 
July General Membership meeting 
to present and discuss the proposed 
store development on Rockland Key.  
Please plan to attend the General 
Membership meeting at Noon on July 
22nd at the Marriott Beachside.  

Thank you for your continued 
support of the Chamber.  Please let me 
know how we may better serve you.

 President’s Message continued from page 1 4
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Scholarship Winner: John Toppino and Danny Toppino presented recent 
graduate Carlos O’Farrill with a $17,500 Honor Roll of 100/Charley P. & 
Orsolina Toppino Memorial Scholarship. The scholarship will help Carlos with 
educational expenses as he heads to University of Florida in the fall to pursue a 
career in medicine. Pictured, front row: Danny Toppino and Chamber Education 
Committee Chair Sharon Moore. Back row: John Toppino, Scholarship Winner 
Carlos O’Farrill, Chamber President Nicki Will.

Key West Chamber of Commerce 
invests in the bright future of 

scholarship winner  
Carlos O’Farrill

S
tudents like Carlos O’Farrill are the 
reason scholarships exist, and the Key 
West Chamber of Commerce is honored 

to invest in this young man’s bright future by 
awarding him the Honor Roll 100/Charley P and 
Orsolina Memorial Scholarship.

The $17,500 scholarship is a result of the 
Toppino family’s generous annual donation of 
$10,000 and Key West Chamber of Commerce 
members’ $100 donations that earn them a star on 
the Chamber’s Five-Star Award.

Each year, the Chamber’s Education 
Committee reviews numerous applications from 
deserving students, and considers an applicant’s 
academic record, community involvement and 
financial need when making their decisions.

Carlos O’Farrill epitomizes the best of the best 
when it comes to his commitment to his family, his 
community and his future. 

Education Committee Chair Sharon Moore 
introduced Carlos to Chamber members during 
the organization’s June 24th membership luncheon.

“I have to say, I’ve heard only rave reviews 
about Carlos from the nominating committee,” 
said Moore, who shared the baseball analogy 
Carlos’s academic mentor Douglas Helkenn used 
in his letter of recommendation for the student 
athlete’s scholarship application.

“Baseball analogies are done to death, but in this 
case it really fits, as Carlos is a homerun,” Helkenn 
wrote, describing his academic achievements as his 
first-base hit. His athletic achievements as a starter 
on the varsity baseball team bring him around 
second base, while his leadership skills in student 
government let him round third base.

“And finally, to bring it all home, Carlos is 
respectful, courteous and hard-working,” Moore 
shared at the luncheon before introducing this 
year’s scholarship winner, who will be the first 
member of his family to attend college. 

O’Farrill spoke humbly and with obvious 
appreciation to the Chamber audience, pledging to 
use his “character and skills to respectfully represent 
the Florida Keys, and be a credit to my family and 
my community.”

The Gainesville-bound graduate plans to 
pursue a medical career while enrolled at the 
University of Florida. And as with all their 
scholarship recipients, the Key West Chamber of 
Commerce offers its support and pride to one of 
the best and brightest of this island community.

        Visit Dan for 
FINANCING made easy! 
Centennial Bank’s local loan expert DAN understands 
the uniqueness of the islands, and he’s dedicated to 
finding the perfect loan for you. 

We offer FNMA, FHLMC, FHA, VA and non-traditional 
loans. Conventional, Jumbo, FNMA, FHLMC, FHA and VA 
Financing Available.  

Dan Blagriff, LOAN ORIGINATOR • NMLS 675375

305-676-3146 • dblagriff@my100bank.com

MY100BANK.COM  
A Home BancShares Company (Nasdaq:HOMB)
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T
he Key West Chamber of Commerce 
and AT&T will once again celebrate 
the summer and help locals beat 

the heat with the popular “Dog Daze of 
Summer” promotion. 

The program encourages Keys residents 
to support our local chamber businesses 
during the entire month of August. In return 
for their support, locals receive discounts on 
admission, merchandise or menu items from 

the participating businesses. Promotions may 
also include a free glass of wine or dessert with 
purchase of an entrée, or a buy-one-get-one-
half-price offer.

“Dog Daze of Summer” participants will 
receive a laminated decal to place in their 
window or entrance, alerting locals to the 
presence of good deals.

Advertising for this campaign will include 
radio PSA’s throughout July and August as well 
as newspaper ads in the Key West Citizen, the 
Florida Keys Keynoter, Conch Color and The 
Weekly Newspaper which will alert locals of the 
promotion before heading out for shopping, 
sightseeing and dining.

Each participating business will also be 
featured on the Chamber’s website at www.
keywestchamber.org, where residents and 
visitors can simply download and print the 
list of premiums. Take advantage of this free 
benefit of your chamber membership.

The deadline for participation is Friday, 
July 17th. Call the Key West Chamber Office 
for additional details at 305-294-2587 or 
e-mail info@keywestchamber.org.

150,000 Copies 
Guaranteed distribution beginning September 2015

 Extremely Targeted
The Brochure and Map is the exclusive fulfillment piece for the 

Key West Chamber of Commerce and also for all visitor and newcomer 
inquires received via telephone and email requests from the Monroe 
County Tourist Development Council. 

The visitor brochure is distributed along the information plazas on 
the Florida Turnpike, with an expected distribution of 70,000 copies this 
coming year, as well as handed out at numerous travel and trade shows 
promoting Key West. 

The brochure is available in the lobby of our official visitor 
information center located at 510 Greene Street, 1st Floor which is 
open seven days a week, also at the Lower Keys, Marathon, Islamorada 
and Key Largo Chamber of Commerce Visitor Centers, as well as 
distributed to the passengers of the Key West Express and also to the 
shoppers at Clinton Square Market.

Did You Know… 
From the NOAA Study “Linking the Environment and Economy of 

the Florida Keys and Key West,” a question was asked to help gauge the 
influence of the Key West Chamber of Commerce Visitors Center with 
the following outcome. “Almost 23% of overnight visitors to the Keys 
reported having used at least one of the five visitor’s Information centers 
with 47.8% of those visiting the Key West Chamber of Commerce 
Visitor Center. Resulting in visitors extending the length of their stay on 
an average of three days, this translates into overnight visitor spending 
averages of $42.6 million. Key West generates 59% of all the business in 
the Florida Keys and Key West which would equate to approximately 
$25 million more dollars spent by visitors after visiting our Visitor 
Information Center when in Key West.”

Publication Specs
The map/brochure is 24” wide x 18” tall, full color both sides, 

folding to 4” x 9” to fit in envelopes and rack card holders. 150, copies 
printed and distributed annually!

Don’t Miss this Exciting Opportunity to reach the Key West Visitor!

T
he 2015-2016 Key West Chamber of Commerce Visitor Brochure and Map will be the fulfillment piece used by the Key West Chamber of 
Commerce to promote Key West as a premier destination to prospective visitors.   The brochure and map is full color and will showcase the 
character and activities that make Key West unique.  The brochure allows Key West businesses the opportunity to feature information on 

your accommodations, attractions, restaurants, museums, shopping, entertainment and professional services to visitors and will be a valuable resource 
referred to over and over by visitors before and during their stay. 

For more information on which spaces are available please contact Nancy D’Amato • 305-304-1026 • quepasakeywest@hotmail.com
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Implemented 6/1/09

BP Oil Spill 4/20/10 Triangle Properties offline 
for renovation 6/16/13 
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Passenger arrivals to Key West 
International Airport in May 2015 totaled 
29,812. This is a decrease of  20.0% 
when compared to May of 2014. 

Total passenger arrivals for the first five 
months of 2015 were 167,073.  That is a 
15.1% decrease over the same period in 
2014.  However this is similar to the 
arrivals seen before Southwest began 
service.  Our current monthly arrivals 
closely mirror 2012, and we are only 
1,794 passengers behind the 168,867 
seen for the first five months of 2012.

Losses from Air Tran & Cape Air have 
largely been picked up by American & 
Silver, with Delta & US Air contributing.

A total of  30,317 cruise ship passengers 
disembarked in Key West during May 
2015. This was 48.8% lower than May 
of 2014, which saw 59,210 passengers 
disembark. 

For the five months of 2015, cruise ship 
arrivals saw 383,314 passengers 
disembark from 172 port calls.  While port 
calls are down 2.8% so far for 2015, 
passenger counts are down 6.3% over the 
same period in 2014.  

The cruise ship schedule for July through 
September 2015 compared to the same 
three months in 2014 is shown below:

Number of Ships  
2014 2015

July                     16             14
August 13             11
September 15             14

Reported Bed Tax Collections for Key 
West were $1,826,889 for April 2015, an 
increase of 9.6% compared to April 
2014.

According to Smith Travel, April 2015 
occupancy was 90.7%, a 2.0 percentage 
point increase from the April 2014 
occupancy rate of 88.7%.

The Average Daily Rate (ADR) was 
reported at $325.30 for April 2015, an 
increase of 1.6% from the ADR of 
$320.03 posted for April 2014. This ADR 
of $325.30 is the highest recorded for the 
month of April. This continues the record 
of 63 months where the ADR has been 
higher than the previous year. In fact, the
last 49 months are all-time records for 
each month.

Source: Key West International Airport
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Key West Employment Environment vs. Florida & the U.S.

Key West Compensation & Wages

2015 Salary Changes Private Public Private Public
  Secretary 13% 4%   Paralegal ‐5% 16%
  Accounting Clerks 17% 3%   Network Administrator ‐2% 4%
  Maintenance Worker 14% 3%   Property Manager ‐2% 2%
  Auto Svc Technician 0% 3%   Operations Manager 20% ‐4%
  Line Cook 2% N/A   Purchasing Manager 9% ‐4%
  Registered Nurse ‐9% 3%   Chief Financial Officer 17% 6%

Key West Benefits & Time off

Key West Wage & Benefit Survey 

Healthcare coverage increases to 90% of the Private sector workforce, 
up 6% from last year; while subsidies from private employers edge up.  
Time off increases 3 days from last year's levels.

The 2015 survey conducted this spring provides extensive information reported across ten business sectors 
and all major public entities; including the specific benefits, such as the amount of paid time‐off (holidays, 
vacation & sick time), medical care coverages (health, dental & vision), and retirement policies, as well as job‐
specific wages for well over 100 positions.  Detailed wage data includes range & actual pay by quartiles, 
mean, and median for the private sector along with each public entity.  To purchase, call 305‐294‐2587.

Annual Employment Environment
The Key West Chamber of Commerce continuously monitors, compiles, and analyzes economic data;

generating local economic data through surveys of its over 500 members.

The employment situation in Key West is tightening with turnover climbing to 33%, vacancy rates drifting down, and fewer 
applicants being reported this year.  While unemployment fell below 4% before entering last year, it hasn't changed 
significantly in almost two years.  Yet the Florida and National unemployment rates have continued to drop; dropping below 
6% and reaching near customary levels.  This compression in Key West's advantage is reasonably expected to bring an 
impact.  Wages have started rising with 39% of local businesses reporting increased compensation for the first quarter of 
2015 and 44% planning near term staff increases.  

www.KeyWestChamber.org

Compensation rises 3.7% for Private sector and 1.9% for Public sector; 
compared to 4.9% and 1.8% seen last year.  The Private sector gave 
less wage increases but more year‐end bonuses, while the Public 
sector remained consistent in primarily giving merit increases instead 
of across‐the‐board or cost‐of‐living‐adjustments.

80₵

The 2015 survey received 84 private and 16 public responses covering 6,839 employees in the Florida Keys

Responses from KWCC Wage & Benefit Survey conducted February‐March, 2015; KWCC BEO conducted March 24‐April 8, 2015 
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Unemployment Rates
Spread compresses 1.6 pts in 16 months

United States

Florida

Monroe County

Key West

#2 in Florida for biking to work

14% of workers  
bike to work 

8% of workers  
walk to work

Retail   11%
Education  10%

Accommodations,   30%
Food Svc, Entertainment 

Key West Employment
by Sector 

70% Private 
16%   Government
7%   Armed forces
7%   Proprietors

Ke
y W

es
t

$8.05 per hour
Florida raised minimum wage 1.5%
effective January 1, 2015

higher than the Federal minimum wage of $7.25 

by Industry

Change in mean salary between the 2014 and 2015 surveys, for selected sampling of job positions

83% of Private sector workforce has access to a 401(k)
up 20 points from last year

Sources:  Bureau of Economic Analysis; US Bureau of Labor Statistics; FD Health ‐ MC; www.factfinder.census.gov
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Listen for the promotions of  the show on the radio and in print!  

The Key West Chamber of Commerce offers you an opportunity to showcase your business during 
the  Business Trade Show at the Key West Marriott Beachside. Last year as in previous years this 
highly successful show was sold out, with more than 400 people attending making it a fun day for all.  
This year’s trade show hours will be 3:00 p.m. to 7:30 p.m. with a ½ hour break at 5:00 p.m. to                 
prepare for the members only Business After Hours sponsored by the Key West Marriott Beachside. 

We encourage you to participate in this year’s trade show to display the products and information your 
business offers.  As an exhibitor you will receive maximum exposure from residents and members of 
the business community who look forward to this show yearly.  Don’t forget to  provide giveaways as 
an added attraction resulting in a greater marketing exposure for your  business. 

Oversized Corner Booths:
Located in the four corners of the room, 
ideal for oversized displays.  The booth 
space includes a six foot draped table.  
$600.00  

Standard Wall Booths:
Located along the perimeter of the room, 
ideal for back drops and free standing 
displays.  The booth space includes a six 
foot draped table, all displays cannot be 
wider than six feet, and not to extend 
beyond one foot from the wall.  $475.00                       

Kerry Baker 
305-294-2587  
kbaker@keywestchamber.org 
510 Greene Street, 1st Floor 
Key West, FL 33040 

For more information or to reserve 
your booth contact: 

 

The Key West Chamber of Commerce and  
Waste Management  

Present the 27th Annual 
“Showcase of Key West Businesses”  

Trade Show at the  
Key West Marriott Beachside  

 
 

Wednesday, September 16, 2015 
 
 

Open from 3:00p.m. to 5:00p.m.,  for the General Public,  
and the  members only Business After Hours continuing from  

5:30p.m. to 7:30p.m. 

Presented by: 
Extended Wall Booths: A limited 
number of wall spaces with extended 
space on both sides are available. 
*Please contact Chamber for details 
and pricing. 

Center Room Booths: located in the 
inside of the room and ideal for table top 
displays. $375.00.                    

BOOTH SIZES AVAILABLE 

Co-Sponsored by: 
OMI/CH2M 
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Hosted by: VFW Post 3911 - 2200 N. Roosevelt Blvd.
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Cruise Ship Schedule
July 2015

06/01 NO SHIPS 
06/02 Majesty of the Seas 9:30am-6:00pm
06/03 Carnival Victory 7:00am-2:00pm
06/04 NO SHIPS 
06/05 NO SHIPS 
06/06 NO SHIPS 
06/07 Insignia 11:00am-5:00pm
06/08 NO SHIPS 
06/09 Majesty of the Seas 9:30am-6:00pm
06/10 NO SHIPS 
06/11 NO SHIPS 
06/12 NO SHIPS 
06/13 NO SHIPS 
06/14 Ecstasy 7:30am-1:30pm
06/15 NO SHIPS 
06/16 Majesty of the Seas 9:30am-6:00pm
06/17 Carnival Victory 7:00am-2:00pm
06/18 NO SHIPS 
06/19 NO SHIPS 
06/20 Carnival Freedom 10:00am-6:00pm
06/21 Ecstasy 7:30am-1:30pm
06/21 Carnival Dream 8:00am-5:00pm
06/22 NO SHIPS 
06/23 Majesty of the Seas 9:30am-6:00pm
06/24 NO SHIPS 
06/25 NO SHIPS 
06/26 NO SHIPS 
06/27 NO SHIPS 
06/28 Carnival Magic 10:00am-7:00pm
06/29 NO SHIPS 
06/30 Majesty of the Seas 9:30am-6:00pm
06/31 Carnival Victory 7:00am-2:00pm

7/3-4 Key Lime Festival www.keylimefestival.com 
7/3-5 July 4th Weekend Superboat International 

Races in Marathon, FL; 305-296-6166
7/4 Annual 4th of July Fireworks, 

9pm White Street Pier
7/4 6th Annual 4th of July Harbourwalk 

Bar Stroll; 305-766-0239
7/4 31st Annual Hospice, Visiting Nurses 

Association July 4 Picnic; 305-294-8812 
7/9-12 Mel Fisher Days, skwiley@

melfisher.com; 305-296-6534
7/11 31st Annual Underwater Music Festival at 

Looe Key Reef 10am-2pm; 305-872-2411
7/11-14 Del Brown Invitational Permit 

Tournament; 305-744-0903

7/21-26 Hemingway Days; 305-294-0320
7/25 Hemingway Days Street Fair Mary Casanova-

Literacy Volunteers of America; 305-304-0578
7/22-25 Drambuie Key West Marlin 

Tournament; 305-292-2710
7/23-25 Hemingway Look-A-Like Contest www.

sloppyjoes.com; 305-296-2388
7/25 Hemingway 5K Sunset Run & 

Paddleboard Race; 305-240-0727
7/25 The Mattheessen’s ReMARCable Ice 

Cream & Fresh Fruit Social At Higgs 
Beach/West Martello Tower Noon 
to 4pm; 305-294-9526 ext. 25

7/29-30 MINI Lobster Season; 305-743-2437

Community Calendar
July 2015

Islamorada Investment 
Management

90775 Old Highway, Suite 1
Tavernier, FL 33070

305-522-1333
www.islainvest.com

Finance/Investment Company
Contact: Cale Smith and Margie Smith

Konk Life
41 W Cahill Court
Big Pine, FL 33043

305-296-1630
www.konknet.com

Newspaper
Contact: Guy deBoer

Vacasa
PO Box 421237

Summerland Key, FL 33042
305-653-7456

www.vacasa.com/usa/Florida/Key-West/
Property Management/Vacation Rentals

Contact: Alexandra Rivera and 
Kari Morlock

Waterway Wireless
600 Whitehead Street, Suite 204

Key West, FL 33040
800-868-6420

www.waterwaywireless.com
Internet Services

Contact:  Chris and Michael Cook 

Welcome New Members!

The Key West Chamber of Commerce welcomed four new members during the June membership 
luncheon. New members include Islamorada Investment Management, Konk Life, Vacasa and 
Waterway Wireless. Pictured left to right: Susan Kent of Konk Life; Bob Johnson of Vacasa; Hunter 
Padgett, Cale Smith and Margie Smith of Islamorada Investment Management; Membership 
Committee Co-Chairs Joyce Benavides and Kim Works; Chris Cook of Waterway Wireless, Chamber 
of Commerce President Nicki Will and Michael Cook of Waterway Wireless.
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GET STUCK ON THE CHAMBER’S 
MAILING LABEL PROGRAM

T
he Key West Chamber of Commerce encourages 
its members to take advantage of its Mailing 
Label Program, which enables participants to 

reach more potential customers with their brochures 
and business information.

Callers’ names and addresses are fed into the 
Chambers computers, along with the type or types of 
information requested, including information relating 
to accommodations, weddings, fishing, diving and 
relocation. Because the callers have already exhibited a 
strong interest in visiting Key West simply by making 
their phone calls, the labels represent a targeted market 
for businesses to distribute brochures, coupons or other 
literature.

Instead of or in addition to the labels themselves, 
members can choose to receive reports on caller 
information. These reports, which include names and 
addresses of callers, are a very useful source of database 
demographic material for businesses wanting to create a 
visitor profile or seasonal forecast of visitors. They also 
allow more effective direct mail contact with a targeted 
audience. Participants can sign up for the Labeling 
Program on an annual basis, and will be billed yearly, 
but will receive labels or reports on a weekly basis. For 
more information on the Label Program please contact 
Kerry Baker at 305-294-2587 or via email at kbaker@
keywestchamber.org.

 As part of the Chamber’s Tom Sawyer Five-Star Program, member businesses earn one to 
five stars for donations of time, talent and money to help local education programs. This year, four 
Chamber members earned all five stars and one business attained three stars. Members providing 
mentors, internship opportunities, teacher appreciation donations and scholarship contributions.  
 Five-Star support came from First State Bank of the Florida Keys, Horan, Wallace & 
Higgins law firm, Keys Energy Services, and the Monroe County Teachers’ Federal Credit Union 
(not pictured). The Westin Key West Resort & Marina, which hosted the June 24th luncheon, 
earned three stars. Pictured left to right: Karen Sharp of First State Bank; Cara Higgins 
of Horan, Wallace & Higgins, Lynne Tejeda of Keys Energy, Diane Schmidt of the Westin, 
Chamber Education Committee Chair Sharon Moore and Chamber President Nicki Will.

A 
special “THANK YOU” to the 
following members for their 
donations to the Tom Sawyer Five 

Star Program for the Honor Roll of 100/
Charley P. and Orsolina Toppino Memorial 
Scholarship given for the 2014/2015 
school year.  With the continued support 
of our members the Key West Chamber of 
Commerce was able to award a graduating 
Key West High School senior with a $15,000 
scholarship to further their education.    

*Please note monies collected at the 
May, 2015 General Membership meeting are 
distributed in 2016.

•	 Charley P. Toppino & Sons   $ 3,750.00
•	 Monroe Concrete Products   $ 3,750.00
•	 BB & T
•	 Bascom Grooms Real Estate
•	 Casa Marina Resort
•	 Cayo Hueso Resorts

•	 Centennial Bank
•	 Conch Town Liquor & Lounge
•	 Conch Tour Train
•	 Danger Charters Corp.
•	 Ernest Hemingway Home & Museum
•	 FIRMA IT Solutions and Services, LLC
•	 First State Bank of the Florida Keys
•	 Florida Keys Community College
•	 Fury Watersports
•	 George B. Wallace & Associates, PA
•	 Haskins Plumbing
•	 Historic Tours of America
•	 Horan, Wallace & Higgins, LLP
•	 The Hulse Law Office
•	 Key West Marriot Beachside Resort
•	 Key West Vacation Properties
•	 Keys Energy Services
•	 Kooling the Keys, LLC
•	 Lower Keys Medical Center
•	 Mel Fisher Maritime Museum
•	 Monroe County Teachers Federal Credit Union

•	 Moore & Spottswood, CPA’s
•	 New Moon Management
•	 Old Town Trolley
•	 Operations Management International, Inc.
•	 Oropeza and Parks, CPA’s
•	 The Reach Resort
•	 Rick’s/Durty Harry’s
•	 Robin Lockwood, MD
•	 Romoco, Inc.
•	 Saltwater Angler
•	 SBX Commercial Real Estate
•	 Sharon A. Moore, CPA
•	 Spottswood Management
•	 St. Paul’s Episcopal Church.
•	 Strategists, Inc.
•	 Teri Beers-Rossi, MD PA
•	 Waste Management Services
•	 WeBeFit
•	 The Westin Key West Resort & Marina
•	 Wicker House
•	 William P. Horn, Architect

Honor Roll 100/Charley P. and Orsolina Toppino Memorial Scholarship

info@kbaker@keywestchamber.org
info@kbaker@keywestchamber.org
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EXECUTIVE COMMITTEE

Nicki Will, President
Lower Keys Medical Center/294-9200

Greg Sullivan, Vice President
Waste Management/434-9140

Randy Moore, Treasurer
First State Bank/296-6231

Sam Holland/Secretary
The Conch House/293-0020

Robin Lockwood MD, Past President
Robin Lockwood, MD/296-2212

Melissa Kendrick, Appointee
Mel Fisher Maritime Museum/294-2633x24

Cara Higgins, Appointee
Horan, Wallace & Higgins, LLP/294-4585 

Virginia A. Panico, Executive Vice President
Key West Chamber of Commerce/294-2587

CHAMBER STAFF

Virginia A. Panico
Executive Vice President

Steven Weed
Director of Research

Lesley Cuttler
Executive Assistant

Kerry Baker
Membership Director/Special 

Events Coordinator
Gladys Clarks

Tourist Information Receptionist
Emily Brogdon, Nancy Caruthers

Office Assistants/Tourist 
Information Operators

Virginia A. Panico
Newsletter Editor
Cindy Jefferson

Art Director

July 2015
Business After Hours

Christmas in July “Toys for Tots”
Co-Sponsored by: The Key West 

Chamber of Commerce and 
Hard Rock Café Key West

Date: Wednesday, July 15th
Time: 5:30pm-7:30pm

Location: 313 Duval Street
Members Only Networking Event

General Membership Meeting
Date: Wednesday, July 22nd 

Noon
Speaker:: Representatives of Walmart

Topic: Walmart at Rockland Key
Location: Key West Marriott Beachside

Please RSVP to the Chamber 
at 305-294-2587 or email: 

committees@keywestchamber.org

August 2015
Business After Hours

Date: Wednesday, August 5th
Time: 5:30pm-7:30pm

Hosted by: Key West Woman’s 
Club - Hellings House Museum

Location: 319 Duval Street
Members Only Networking Event

General Membership Meeting
Date: Wednesday, August 26th

Noon
Candidates Forum

Moderator: Mr. Wayne Markham, 
former publisher of The Keynoter

Location: Key West Marriott Beachside
Please RSVP to the Chamber 

at 305-294-2587 or email: 
committees@keywestchamber.org

Key West Chamber Calendar of Events

Key West Chamber of Commerce Presents a seminar on: 
“Leadership, Management, and Inspiring Others”

Speaker: Elisa Levy
Date: Wednesday, July 15th |  Time: 8:30 a.m.-11:30 a.m.

Location: Double Tree Grand Key Resort
Please RSVP to the Chamber at 305-294-2587
Via email: committees@keywestchamber.org


